
Living Longer 
Thriving Together
The importance of connection in Australia’s longevity boom

The rapidly ageing population of Australia

Over the next 40 years...

The Australian 65+ population will double

And the 85+ population will more than triple

By 2064, this decreases to   12 
Australians in their working age 
for every Australian aged 85+

There are   29   Australians in 
their working age (18 to 64) for 
every Australian aged 85+

Connection can increase happiness for older Australians
To what extent does the following significantly increase your happiness?
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Creating opportunities for connection
The most important community gathering 

places for Australians aged 60+

The local 
community centre

The local shopping 
centre

A community park 
or sports ground

A local church

Ease of 
conversation

Laughing often 
and having fun 

together

Inclusive and 
accepting of 

others

Sharing and being 
generous with 

each other

Frequent 
communication 
and connection

Feeling seen, 
known and valued

Sharing meals 
together

Invitations to 
smaller gatherings 

of people

Walking the hard 
times of life 

together

Intergenerational 
connections

A common point
of connection even 
amongst diversity

Sense of intimacy, 
vulnerability and 

connection

Sources of meaningful and regular social connection 
and community for Australians aged 60+

Regardless of life stage,   2 in 3 Australians   (67%) 
strongly/somewhat agree a healthy community is 

one with strong intergenerational connections.

Elements of a flourishing community 
When thinking about a flourishing community that you have been a part of, what did you experience?

Australians aged 60+
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There is power in intergenerational community

Sources:
McCrindle, ABS, World Bank
Research, storytelling and design by McCrindle
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community organisations
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